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RECOGNIZING TEACHING INNOVATIONS
FROM AROUND THE WORLD
This year AIB Shared Interest Group on Teaching &
Education (AIB T&E SIG) has launched the

Teaching Innovation Award.

inaugural

The award celebrates excellent educators in the AIB
community, recognizes innovative teaching approaches,
and provides an opportunity to engage AIB membership
in discussions of teaching excellence. The award is
organized every two years.

This year the award was sponsored by Mays
Business School, Texas A&M University, USA.
In the first round, we have received

19 applications from 4 continents (Europe, Asia, South &

North Americas) in a form of the letter of intent. The portfolios in the competition were judged by

six reviewers on the following five criteria:
How innovative is the proposal?
Does this project build on current teaching literature and practice?
What was the innovation’s positive impact on learning outcomes?
Could this innovation be used in a different context?
Does this innovation fit into/ advance extant knowledge on pedagogy in the field of IB?

After evaluating 19 letters of intent, five educators (or their teams) were invited to submit
complete portfolios. The complete portfolios of the finalists were again evaluated according to
the five above mentioned criteria, and the winner was selected.

In this newsletter, we present summaries of the winning portfolio, four finalists, and some of
the applications that were considered at the first round of the selection process.
We hope that the innovations of the participants will inspire members of the AIB community to
enhance their teaching practices. In the next round of the award selection, we hope to hear
from even more AIB educators who wish to share their valuable insights with the AIB community.

The Award Winner 2021:
Madhu Viswanathan
Professor, Loyola Marymount University; Professor
Emeritus, University of Illinois, Urbana-Champaign

GLOBAL VIRTUAL IMMERSION IN A
POST-COVID WORLD
Our approach of global virtual immersion evolved in the stream
of work on subsistence marketplaces (Viswanathan, 2013;
2016). Global virtual immersion refers to bottom-up learning
experiences, such as about poverty, without actually being
physically in the field.
Bottom-up connotes actual ground level reality rather than the opposite top-down writings and
interpretations from other sources. Its aim is to move learners from sympathy to informed empathy and
broaden their global horizons, paving the way for learning and through actual immersion, where possible.
It is particularly relevant as global contexts are so diverse.

Learners complete exercises using material such as immersion slides, day-in-the-life videos, and 360
videos. They participate in live virtual interviews and review recorded interviews. They complete poverty
simulations either asynchronously or synchronously. These activities may be done individually or in groups
and are used to gain deeper understanding, ideate and design solutions, and develop business plans for
global contexts. Fundamentally, learners gain exposure in a very efficient way and apply their learning
purposefully in individual and group exercises and longer-term projects.

We use virtual immersion to provide exposure to global contexts, that are different culturally and
socioeconomically. We enable virtual immersion for developing understanding of global challenges of
environmental sustainability and poverty that businesses need to address in order to be competitive and
sustainable in the broadest sense. We use virtual immersion to design solutions for these contexts. Virtual
immersion is based on the notion that, in a sense, exposure is education. At the same time, although there
is no substitute to actual immersion, virtual immersion offers efficient ways of providing learning
experiences in a post-pandemic world.

Our audience extends from first year undergraduates to executives. Our innovation reaching
approximately a thousand students on campus annually and many more online, is used by educators
around the world (https://pages.business.illinois.edu/subsistence/resources/resourcesmlp/ and
https://www.subsistencemarketplaces.org/education.html). These innovations have positively impacted
the learning experiences of thousands of students, reflected in hundreds of projects, global exposure and
broadened perspectives, and an understanding of global challenges where international business has a
central role to play. The notion behind this innovation can be applied well beyond low-income contexts.
The innovation fits into pedagogy in International Business in providing an approach that is bottom-up in
understanding of cultures, communities, customers, entrepreneurs, and marketplaces across the world, yet
efficient, in a post-Covid era.

References
Viswanathan, Madhubalan (2013), Subsistence Marketplaces, eBookpartnership.
Viswanathan, Madhubalan (2016), Bottom-Up Enterprise: Insights from Subsistence Marketplaces,
eBookpartnership.

The Award Winner 2021:
Madhu Viswanathan
Professor, Loyola Marymount University;
Professor Emeritus, University of Illinois, Urbana-Champaign

Madhu Viswanathan (B.Tech, Mechanical Engineering, IIT, Madras, 1985; Ph.D. (Marketing), University of
Minnesota, 1990) is Professor of Marketing, College of Business Administration at Loyola Marymount
University in 2019, and Professor Emeritus, Gies College of Business, University of Illinois, Urbana-Champaign.
His research programs are on measurement, and subsistence marketplaces, where he has authored several
books including Measurement Error and Research Design (Sage, 2005), Enabling Consumer and
Entrepreneurial Literacy in Subsistence Marketplaces (Springer, 2008), Subsistence Marketplaces (2013),
and Bottom-Up Enterprise (2016). He pioneered the area of subsistence marketplaces, a bottom-up
approach to poverty and marketplaces (www.business.illinois.edu/subsistence), teaches courses on research
methods, subsistence, and sustainability reaching thousands of students in-person and on-line, and founded
and directs the Marketplace Literacy Project (www.marketplaceliteracy.org), pioneering marketplace
literacy education that has reached more than 100,000 women across four continents. He has received
numerous awards and served on the Livelihoods Advisory Board of UNHCR.

GLOBAL VIRTUAL IMMERSION
IN A POST-COVID WORLD
www.subsistencemarketplaces.org

Watch award
ceremony
here:
https://www.youtube.com/watc
h?v=9Dr_dgyWXso

The Award Finalist 2021:
Anna Dubiel
Dr Anna Dubiel is a Lecturer in Marketing (Assistant Professor)
at King’s Business School, London. She received her MSc
degree in Business Administration from the University of
Erlangen-Nuremberg, and her PhD degree from the WHU –
Otto Beisheim School of Management in Germany. Anna’s
research focusses on innovation management, especially in the
international context, while her teaching spans a variety of
subjects from New Product Development to Digital Marketing.

DON’T BLAME BATS: HOW KING’S STUDENTS FIGHT
MISINFORMATION. AN INTERNATIONAL MARKETING
COMMUNICATIONS CONSULTING PROJECT
How would you react to a bat soup photo shared on social media fuelling speculations about the COVID19 pandemic origins? Members of two leading bat conservation groups in the UK (Bat Conservation Trust BCT) and Spain (SECEMU) responded by means of the #dontblamebats campaign in English and Spanish
aiming at dismantling the myth that bats spread COVID-19. They have been joined by King’s Business
School (KBS) International Marketing MSc (Executive) students tasked with (i) raising awareness and (ii)
creating additional content for this campaign resonating both with British and Spanish audiences. The
teaching innovation introduced is thus a multidisciplinary, ‘real-life’ student consulting project delivered
online. It was nested within the “Digital Marketing” module in winter 2021 taught to a group of fifteen
learners.

The project responds to calls for action expressed both within KBS’ Education Strategy and International
Marketing research practice. KBS specifically aims at improving student engagement, offering more
authentic assessments, and increasing alumni employability. Marketing scholars in a broader context
increasingly apply their discipline’s toolbox to help leveraging non-commercial initiatives. Consequently,
the project merges the subjects of Marketing and wildlife conservation, shifts classroom-based events into
a mix of synchronous and asynchronous online environments, tackles current events, as well as deals with
countering misinformation in general. To tell the story of their project journey, the students moreover coproduced a podcast launched within the KBS Connections Series in April 2021

(please listen to it here).

The project was mainly based on student autonomous teamwork over the course of two weeks. At the end,
students were asked to present their solutions to classmates, the instructor, and representatives of
BCT/SECEMU in a ‘live’ MS Teams session. While the subject of International Marketing may at first sound
unrelated to wildlife conservation, the project shows that Marketing tools can help NGOs operating in an
international environment to raise awareness for their communications campaigns. The project also
successfully demonstrates that student consulting projects can be delivered ‘fully online’ extending the
radius of project partners beyond local organisations. Given its versatility this project-based teaching
innovation is suitable for diverse audiences taught online, offline, and in a blended manner. It is
particularly well-suited to help driving student engagement as it:

Merges a ‘new’ context with more familiar subject/discipline tools,
Focusses on a very up-to-date topic,
Combines a broader ‘purpose’ with subject knowledge application,
Introduces extracurricular activities like podcast production,
Sketches options for project-related activities outside of classroom.

The Award Finalist 2021:
Vanessa Hasse
Vanessa Hasse is an Assistant Professor of International
Business at the Ivey Business School, Western University
(Canada). Her research focuses on responses to performance
signals in foreign subsidiaries, as well as the impact of cultural
dimensions on decision-making, and has appeared in outlets
such as the Academy of Management Journal. Dr. Hasse has
also published several case studies and received recognition
for both her research and teaching excellence.

TRANSFORMATIVE LEARNING THROUGH EVIDENCE-BASED
APPROACHES TO KNOWLEDGE ACQUISITION
It is incumbent on us as international business educators to help students develop a global perspective,
alongside nuanced critical thinking skills. This is especially important in an era of social media which has
impacted the way we obtain and evaluate information, interact with each other, and perceive the world.

In this teaching innovation, I thus argue that we ought to educate students not only on the concepts and
frameworks relevant to the respective course subject, but also the tools which will enable them to explore
questions independently, assess evidence critically, and update assumptions accordingly.

To that end, I developed a framework which allows for creating course designs focused on facilitating
transformative learning (i.e. deep structural shifts in thinking) through critical reflection and evidencedriven approaches to knowledge acquisition. The framework is built upon three mutually reinforcing pillars,
summarized briefly as follows:

1)

Utilization of data as a central principle lets students explore the evidence for themselves, whenever

feasible, rather than presenting them with finalized conclusions. This empowers them to take an active
role in their own learning process and elevates engagement with the subject matter. Concrete
suggestions include assumption-challenging polls, evidence-focused discussion boards, assumptionchallenging trivia activities, an analysis-driven presentation assignment, and a research project involving
small-scope quantitative analysis.

2)

Exposure to real-world scenarios, as much as possible in (virtual) classroom settings, is a crucial

way to challenge assumptions and facilitate transformative learning. The framework details approaches
such as case study discussions, guest speakers (representing diverse perspectives), and reference to
current news.

Integration of materials, activities, and learning outcome assessments across and within
sessions can help amplify transformative learning effects. This involves creating a thematic arc for the
3)

entire course and selecting readings that neatly interlink with each other.

Evidence from applying this course design framework to my own teaching suggests a strong effect on
student learning, as demonstrated by comments such as: “this course […] completely changed my
perspective of the world and it's something I am going to take with me throughout my career.”

The objective of this teaching innovation is thus to help develop responsible leaders with nimble analytical
minds who recognize the ambiguities inherent in the realities of the world. Witnessing transformative
learning happen in real time is one of the most rewarding aspects of teaching and I hope that the
framework can be a useful tool for other international business educators seeking to encourage such
experiences.

The Award Finalists 2021:
Lasse Torkkeli & Maria Elo
Lasse Torkkeli is an Associate Professor at LUT University and is
a Visiting Fellow in the Department of Business Administration,
TalTech. He is also an Adjunct Professor of International
Business in the Turku School of Economics at the University of
Turku. At LUT University, Torkkeli has directed the Master's
Programme on International Business and Entrepreneurship
(MIBE). Torkkeli's research interests are in the international
entrepreneurship and international business domains, and
include SME internationalization, especially in sustainable and
digital entrepreneurship. He has previously published in many
distinguished journals.

Maria Elo, associate professor at the University of Southern
Denmark, professor at the Belt and Road Institute of
International Business at Shanghai University, senior fellow at
University of Turku and adjunct professor at Åbo Akademi
University works in the area of international business, entrepreneurship and -migration. She has published books and
articles in, for example, in Journal of International
Management, Journal of International Business Policy, Industrial
Marketing Management, among others.

CONTEMPORARY ISSUES IN INTERNATIONAL BUSINESS AND
ENTREPRENEURSHIP-ANTICIPATING GLOBAL CHALLENGES AND
IMPLEMENTING THE UN SDGS
This teaching initiative helps master’s students to develop an overview of contemporary and timely
challenges and global concerns related to entrepreneurship and international business. The course,
developed jointly by two universities and first administered in February 2020 at LUT University, combines
economic, social and environmental sustainability aspects and the UN SDGs with managerial and
entrepreneurial issues on international business, triggering the students to rethink and critically address
ways forwards. Students develop skills and competences to tackle complex real-life problems in
collaboration with others, helping in facilitating their entrepreneurial, global mindset and sensitivity to
cultural issues in international business.

The teaching approach builds on an intensive, collaborative four-day seminar format that is
complemented with a priori readings, group exercises, a co-created workshop day with virtual group
problem solving hackathon. The first day addresses globalization, international migration and shifting
capitals. The second day addresses entrepreneurial strategies and international opportunities reflecting
the SDGs. The third day is a collaborative virtual seminar day delivered through diverse experts on the
grand challenges. The course concludes in the fourth day, with the students joining random groups in
Zoom to discuss the application of the SDGs. When first administered in 2020, the course received the
most positive student feedback of any course in the history of LUT University School of Business and
Management. Due to COVID-19, the course was re-administered in 2021 in a fully digital form – again,
with overwhelmingly positive feedback from participating students.

The Award Finalists 2021:
Jürgen Bleicher, Paul Forrester, Andrea
Honal, & Emil Velinov
Jürgen Bleicher is a professor for strategic management and
controlling at the Baden-Wuerttemberg Cooperative State
University (DHBW). His professional background is shaped by
industry as well as by the university. During his career in industry,
he taught as a freelance lecturer at various universities for 13
years before becoming a full-time professor. Since 2018, his
priorities are the professorship, innovative teaching, and his
activities as a management trainer and consultant. His field of
work and research interests include Strategic Management &
Controlling, Business Model Innovation, International
Management, and Innovative Teaching Approaches.

Paul Forrester is an Honorary Research Fellow at Keele Business
School, Keele University in the UK having previously held the
post of Senior Lecturer in Enterprise Management. He has an
extensive research and publications record and has many
years of experience in executive, postgraduate and bachelors
level education. Paul had early career experience in
manufacturing management and as an Industrial Research
Fellow in the carpet textiles, electronics assembly, automotive
and ceramics industries.

Dr. Andrea Honal is professor at the DHBW University located in
Mannheim (Germany). Besides teaching in the fields of
Management, Marketing and Digital Media,
she is scientific director of the Digital Learning Center at the
DHBW Mannheim. Her research interests are digital learning,
strategic and innovation management in higher education.
Moreover, she is active AOM member and reviewer of different
journals.

Emil Velinov is an Associate professor at the Department of
Marketing and Management at the SKODA AUTO University in
the Czech Republic; an Adjunct Associate Professor at RISEBA
University of Applied Sciences in Riga, Latvia. Velinov is a
member of the Academy of International Business (AIB)
community, member of the European Academy of International
Business (EIBA) community, an active reviewer in the Journal for
Eastern European Management Studies (JEEMS) and European
Journal of International Management (EJIM) and external
Management Consultant by SUEZ Belgium. Since 2017 Emil has
been actively participating in the international virtual projects
X-Culture and Blended Learning International Cooperation
(BLIC) as he has been teaching course on International
Management and International Business.

The Award Finalists 2021:
Jürgen Bleicher, Paul Forrester, Andrea
Honal, & Emil Velinov
SIMULATING INTERCULTURAL MANAGEMENT VIA UNIVERSITY
COLLABORATION - BLENDED LEARNING INTERNATIONAL
COOPERATION (BLIC)
Blended Learning International Cooperation (BLIC) project is designed to enhance student skills and
competencies to prepare them for the international work environment in a globalized world. The BLIC
program conveys how to establish and maintain long-term international business relationship and
prepares students to identify factors driving the success of international business. BLIC is designed to
enhance competencies such as recognizing, describing, explaining, comparing, interpreting, and applying
business concepts through collaborative wor.

The case study requires participants to conduct research on appropriate business concepts. Students
describe several theoretical models and apply them accordingly. Team efforts are focused on developing
a comprehensive business plan. One element might be a finance plan calculating capital requirement for
the intended expansion. Such a plan includes information on sales, price, customers, procurement, costs
of current and fixed assets, marketing expenses, profitability, or investment appraisals. Another element of
the business plan might be a value chain as a systematic evaluation of all firm activities or a marketing
plan illustrating how to expand purposefully into new markets. However, requirements change according
to the complementary strengths of participating partners. Besides management aspects, learning teams
are a vital part of the learning concept. They provide manifold opportunities to gain unique learning
experiences based on collaboration skills.

Students are expected to collaborate effectively and to respect human diversity. Learners should behave
in a tolerant and professional manner. They collaborate with their peers to create a new and unique
international business concept building upon the strengths of each learning team. Projects enable the
development of individual skills, talents, and strengths of each team member and lead to innovative and
successful international business relationships. Part of the assignments is a reflective report where
participants summarize their experience of collaborating with local teams and international business
partners. They identify challenges such as team dynamics, cultural differences, or communication
practices and provide recommendations for future projects.

Learning objectives are vital to focus attention and resources effectively. The unique combination of BLIC
learning objective categories is the basis of the unfamiliar teaching format causing excitement, but also,
to a certain extent, anxiety. All BLIC activities are aligned with the following three categories of
objectives: (a) International Business, (b) Intercultural Management, and (c) Technology Rich Learning.
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PARTICIPANTS OF
AIB TEACHING
INNOVATION
AWARD
2021
TEACHING INNOVATION SUMMARIES OF
SEVERAL PORTFOLIOS THAT WERE
SUBMITTED AT THE FIRST ROUND OF
THE AWARD SELECTION PROCESS

The Award Participant 2021:
Erica Kovacs
Erica Kovacs is a Clinical Professor of International Business in
the Department of Management and Entrepreneurship at
Indiana University's Kelley School of Business. She has been
teaching since 1994 and finished her PhD in 2009 at UFPE, in
Recife, Brazil.

CROSS-CULTURAL AWARENESS IN A VIRTUAL ENVIRONMENT
With Covid, study abroad was suspended by most universities due to closed borders and restrictions in
traveling. Kelley School of Business at IU sends approximately 450 students on short term study abroad
and 800 students for a full semester every spring.

Students who co-major in International Business are required to demonstrate Cross-Cultural Awareness,
that is usually done by studying abroad. Since traveling was suspended, I created a new course, Z355 –
VSA (Virtual Study Abroad to Brazil). This new course was created and approved in the Fall of 2020 and
is running in the Spring of 2020 with 17 Kelley and 10 Brazilian students and aims to provide an
international experience focusing on cross-cultural awareness in a virtual environment.

The course goals are: 1) to experience a virtual study abroad (experiential learning) for 13 weeks in Brazil
and 2) to increase cross-cultural awareness by applying theory and practice by using guided theory
content, a buddy system with a Brazilian student and working on a social impact project in the host
country.

At the end of this 13 weeks, students should be able to:

Accommodate to different cultural environments and increase self-awareness
Identify and apply cross-cultural communication skills
Identify and experience leadership styles and decision processes
Identify and experience different types of teamwork, trust, and differences in perception of time
between Brazil and the USA
Perform a project and develop professional skills with the Brazilian business community
Create a social impact in the host country by working on a social project.
This course is based on experiential learning. The students develop cross-cultural awareness by
applying theory and practice. I am using the book “The Culture Map”, by Erin Meyer to present and
discuss the cultural dimensions. We debrief on how they are being noticed / applied while they are
working a social impact project in the host country. This project consists of 3 different stages and the
groups are mixed with Brazilian and Kelley students, and it lasts during the entire semester. At the end
of the term, they write a learning log report with the cultural dimensions throughout the project.
Besides that, we also had cultural activities.

The Award Participant 2021:
Siddhartha Saxena
Dr Siddhartha Saxena is an Assistant Professor and the
Program Chair of the BBA Program at Ahmedabad University.
He teaches undergraduate and graduate courses in OB & HR.
Professor Saxena is interested in studying Counter Workplace
Behavior, People Analytics and succession planning in family
businesses.

THE FUTURE OF WORK
The course ‘Future of Work’ is instructed at Masters (MBA) and Bachelors (BBA) level. It is an innovative
course that addresses varied and new content atypical to business school courses yet the need of the
hour. The course is instructed as a core HR area course. However, it looks at themes that are
uncharacteristic to the general OB & HR courses. It considers various themes like Decent Jobs,
gamification, global workforce, climate migration, biomimics, network analysis, along with upcoming
technological changes like Big data, Shared Economy, Artificial Intelligence and Robotics & Automation,
Machine Learning and Blockchain. Moreover, the course also comprises of technical skills, for instance,
people analytics, network theory and social network analysis using Gephi & NodeXL, Orange and Tensor
flow. The course integrates theory and practical side of contents which is demonstrated through the
unique course design. It blends the theoretical and practical side of themes, making the course stand out
and providing it with a contemporary outlook.

The course not only highlights the thread of contents but facilitate students to develop their thinking
towards the concepts, issues and challenges using various pedagogical tools. The evaluation and
assignments are wholesome in nature and include reflection notes, position paper, data paper, term
paper, class participation, and end-term exam is an open book exam. The class is conducted through
readings, case discussion, hands-on activities, movies, and lab sessions for analyzing data. Such extensive
usage of various tools facilitates students to reflect and hone their decision-making abilities. For instance,
in one of the sessions, I teach Network Analysis. Instead of plainly explaining the theory of nodes, edges,
intensity, reciprocity, etc., the class is conducted outside the classroom, with each student acting as a
node and understanding their edges. It was fun to identify stars, gatekeepers and other elements in the
network. Through a simple exercise, the understanding becomes so easy, and it stays with the student for
a long time since it becomes an experience. Thus, the course helps the students understand the topics and
involves a sense of thinking and cognition from a student’s side due to the pedagogy and evaluation
method.

The Award Participant 2021:
Amrita Bihani
Amrita Bihani is a faculty at Ahmedabad University, and have
been associated with teaching courses in the area of Human
Resource Management since 2010. Amrita’s teaching involves
both Undergraduate as well as Post Graduate Management
students.

EXPLORING LOCAL BUSINESS PRACTICES & SEARCHING FOR
PLAUSIBLE SOLUTIONS
The biggest challenge of teaching courses in the area of Organization Behavior & Human Resource
Management is that most of the students have very little or no exposure of corporate experience.
Discussing about organizational practices through theories may not serve the purpose. Hence, as a part of
the Human Capital Management course, students are not directly taught HR processes in my class.

Instead to understand each process, students are given small case-lets which discuss local business
practices and ask them to read, analyze and interpret business problems and discuss plausible solutions. In
order to make their study more in-depth and hands-on, and also to be able to make them understand the
rationale of different HR practices, students are given data sets to work on. For example, a data set on
gender pay differentials was provided to the students and they were asked to run it on Tableau. This
serves as a two faced instrument – firstly they learn to use tools like Tableau and analyze and interpret
data, and secondly, they get exposed to real time data and are in turn are forced to probe into reasons
and rationale behind such discrepancies. Such exercise, develops in them curiosity to know more and
therefore it become easier to explain how pay packages are designed.

Similarly, as a part of the Strategic Human Resources Management Course, the students are exposed to a
series of extensive Harvard Business Case Studies which envisages the different aspects of strategy
formulation and implementation, and its impact of HR practices. Students are also required to do a live
project wherein they study the impact of a certain strategy adopted and implemented by an organization
on its HR practices and all employees. Throughout the course duration (a semester in this case), students
have continued association with an organization. They spend time at the organization and learn different
aspects of HR strategies and its implementation.

Some eminent projects done by students, have been as follows:
Impact of artificial intelligence (voice modulation) on the recruitment policy of a Call Centre
Geographical expansion and its effect on performance and productivity
Challenges of performance evaluation measures due to work from home format

Such projects expand the horizon of the students from a managerial perspective such that they are able
to understand both, the theory and its practical implications simultaneously.

The Award Participant 2021:
Rui Torres de Oliveira
After more than 18 years in the industry, ten as a C-Level
manager, I decided to become an academic in the School of
Management at the Queensland University of Technology and I
keep engaging with the industry as a consultant and a
researcher. I have lived and worked in four different continents
and spent eight years in China as Managing Director of
multinational European firms. My research interests are:
International Entrepreneurship; International Business;
Strategy; Innovation, & Digital Transformation.

INNOVATIONS IN 'IB IN THE ASIA-PACIFIC' &
'BUSINESS IN ASIA' COURSES
Building upon my extensive experience in IB, and senior managerial positions, I wanted to ensure future
generations are well-equipped to the real world and I wanted to reflect this in their learning opportunities.
I rebuilt the course material for IB in the Asia-Pacific and Business in Asia courses, and I included thought
provoking and challenging tasks, making students think divergently and outside the box, looking at realworld problems in each class.

Aspirant of a learner-centred environment in the classroom, I created and designed a series of online
teaching materials, accessible in flexible settings, with blended theory and practice. Each week’s material
varies, and students work through different types of activities in their own time and space and interact
with the content to their liking. There are short videos, where I summarise the content, which are
complemented by other relevant and recent videos, recent news articles, academic papers, and case
studies.

To encourage participatory and collaborative learning, everything students learn online is then applied in
the class discussions and activities. These activities are enhanced by web-based active learning tools,
such as Padlets, real-time surveys and pools, and others. This collaborative and real-world problem solving
helps students apply the theoretical knowledge straight away in a practical setting. The industry examples,
case studies, and specific activities increased students’ connection to the material and the class
discussions engage students, giving them a safe space to express their opinions and formulate responses.

Leaving the traditional teaching pedagogy behind, my teaching method embraces a technologically
driven approach, where students are stimulated in different ways to acquire knowledge and mix theory
with practice, but using their own space and pace. This helps students to understand complex conceptual
examples in more intuitive ways, resulting in a conducive learning environment. What they learn is then
applied and tested in practical settings, during in-class 3-hour workshops, where discussions and
presentations happen, and students are marked. Since students do not know when they will present until
10 minutes before the presentations start, their engagement is very high.

Thanks to the highly engaging, interactive content and the flexible online settings, students experience an
effective learning environment, combined with integrated self-learning. With pre- and post-surveys
conducted, I found significant positive improvements in all items of knowledge acquisition, learning
activities and tools used.

Overall, engaging with the content this way allows students to be equipped with skills and knowledge that
are needed to manoeuvre in our highly uncertain business environment and it complements and improves
the way we interact with IB studies.

The Award Participant 2021:
John Thanopoulos
Dr. John Thanopoulos is Dean of IST College, Greece. In 2012
he received from the World Education Congress the distinction
of the Best Professor in International Business (IB). Since 1983
he has taught in the USA and Europe, focusing in IB, Business
Ethics and Teaching Innovation.

TEACHING INNOVATION AND
ETHICS IN INTERNATIONAL
BUSINESS
Are we still in the era of Pharaohs, Kings, Emperors, Dictators, societal rulers? No! Welcome to the era of
International Business (IB). Welcome to the era of self-actualization that starts with the meaning of smile,
create, care, continues with notions like adapt, excel, offer, ends with dream (your future activities) and
dare to achieve them! Only in the last century far-sighted corporations aimed to ethically innovate
responding to consumer needs. Only in the last fifty years business ethics were meaningfully incorporated
in academic and business thinking, responsible management education, IB research, host country
implications, information technology concerns, corporate sustainability, innovation, talent identification
and so on.

So, we, the IB teachers, had to act and innovate new approaches to teach IB and its 21st century global
ethical concerns. Yes, the first step was to study the world-wide philosophical perspectives, to be
followed by innovative application paradigms that were avoiding the dark side of IB and promoting the
new ethical practices. The following summarizes the IB approach used to more than 50,000 students.

Innovation in IB and Ethics
In 1983 a very forward-thinking Dean of an American University offered to his newly recruited professor of
IB, classrooms capable to accommodate large numbers of students, specialized multimedia assistants and
direct access to his vast corporate contacts. Two years later the students, as members of five-member
teams, had their first student-organized conference, which was sponsored by the corporate “friends” who
addressed it. Eventually new corporate employees were even recruited from these students. During the
next fifteen years there were twenty more similar conferences, constant recruiting opportunities, lots of
specialized IB learning and a vast number of summer student study groups, all around the world. IB
teaching was based on “innovation” and capitalized on student teams organized from their first class
meeting. Eventually, these student teams were “producing” future corporate “leaders” through constant
class interaction and dealing with innovative IB issues.

During the next eighteen years business ethics was the main IB direction proposed by another European
institution. It capitalized on presentation and teaching of relevant business ethics concepts with
respective pictures, using student-teams, conferences, and company participation. Twelve relevant
textbooks were prepared, dozens of conferences were made, and many students produced their own
CDs. We are thankful to the many colleagues around the world who guided us towards team based
innovative IB ethics teaching.

During the humanity’s history being a slave was life’s reality and business, serving the customers’ needs,
mainly promoted the company owners’ benefit, indirectly advancing the human growth capacity by
integrating human submission and excelling propositions. Globally, societies were, and are, attempting
two major directions: (a) submission, to the rules at home, tribe, institutions, governments, religions, and (b)
excelling, given individual capacities and potentialities. OK, to conclude, notice that the respective capital
letters of “ARE-WE?” are standing for self-Actualization, Relativity, Existence-Worldwide, Evolution? Ethical
behavior is key for happiness!

